’\I ’\ D,SHOW

7\ A\ REW York
ADVERTISING
Email Campaigns

Digital Guides
Website Inventory




I\’I\ ’DSHOW l\’l ’:SHE’V‘G' YORK

Dedicated Email — Total Opt-In |
JOIN US AT

Exclusive (1 Per Week) NAB SHOW
« $5,500 per deployment

« $4,500 when booking 3+ emails (calendar year) Shure at NAB Show
’ Shure is proud to be a Platinum Partner at NAB Show. Join us on the show floor
to explore how our solutions and expert-led discussions are shaping the future of

broadcast, live production and immersive audio.

Designed by your company, NAB will send an email seomese PEDolby | ALY
on your behalf to 83,000+ third-party opt-in readers
from NAB Show and NAB Show New York. Toi Gt | v St NAB Bhow ) )
Stadiums of the Future: Tech-Driven Venue Experiences The best seat in the house is
. . . Panelist: Scott Sullivan =
Week confirmed at time of contracting. Datr Sy, e 191430 AN = 25 PM PT wherever you're watching
xplore how today’s stadiums are evolving into connected live production hubs that deli
i ive, low-latency fan experiences.
Register
Dedicated Email Blast
January - April 2026
N
A
Join us in Las Vegas April 19 - 22
Average Emails Average Average
Delivered Open Rate Click-th rough Rate Slow-motion highlights in stunning detail. A last-second

bucket you can practically hear the net rip on.

/8,527 37.66% 2.13%
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Dedicated Email — Regional (NY)

Dedicated Email (1 Per Week)
$2,500 per deployment

koss  DQVId Rdss

Available June-November

Want to hit a more geo-targeted audience promoting your presence for

NAB Show New York? DeSigned by your company, NAB will send an From advanced graphics and switchers to audio systems, hypercon-
. . . verged infrastructure, newsroom tools and experiential technologies,
ema" on yOUr be half tO 20,000+ thll’d-pa I'ty Opt'|n readers from NAB these solutions are designed to help you move faster, simplify your

. . kfl d deli fi ttable li i .
Show and NAB Show New York. Scheduled at time of contracting. HOTIONS and ETver Hnforgetiable Te experiences

Whether you're in Vegas or tuning in from anywhere in the world,

don‘t miss it.

NEUTRIK®
List Demographics:

* Alabama * New Hampshire
» Connecticut * New Jersey
« Delaware « New York Because
* Florida * North Carolina broadcast
+ Georgia « Ohio .
* lllinois * Pennsylvania doesntget
+ Indiana . Rhode Island a second take.
» Kentucky + South Carolina TR ARY 0
 Maine  Tennessee Continuous performance
o Maryland . Vermont in tough environments.
* Massachusetts » Virginia
» Michigan + West Virginia I\’l\\')
« Mississippi « Wisconsin SHOW

Booth #C4735
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Digital Guide

Featured Categories: Al, Cloud and Streaming
$3,500 per month

NAB Show and NAB Show New York Digital Guides:
Category takeover (NABShow.com)

Inclusion on weekly emails, bi-weekly social media
promotions from NAB Show handles (FB, LI, IG,
TikTok, X, Threads, YouTube)*

Position #1 and special graphical treatment within
“Exhibitor Highlights” section of the Show Planner
3 banner ad placements on page going to URL to
promote your presence at the NAB Show.

Weekly Email Reach: 300K unique readers

NAB Social Media Reach: 194K
NABShow.com Unique Visitors (Jan-Apr): 1.4M+

Lead sponsor branding @

Your Guide to Streaming Content: Exhibits,
Sessions and Activations

First position placement @
on exhibitor highlights

Prominent banner ®

advertising (970X90)

Prominent banner

AR, e L T ] A T BRI 1 R

advertising (120X600) @

Prominent banner

-
sat, Aprig
"-nam L Saien Tiee
= =
=
. —p— 120
600
Bl Bt THes

advertising (970X90) @

* We cannot guarantee that a weekly email and/or bi-weekly promotion will include a promotion of this curated guide,
but we will be heavily promoting these areas of the NAB Show (Jan—April) and NAB Show New York (Sept-October).
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Sponsored Content Industry Newsletter

Exclusive (1 per week)
$7,500/month

Exclusive opportunity to reach NAB’s 270,000+ third-party opt-in readers from NAB Show and NAB Show New York with our

Industry Newsletter that covers important trends, relative insight from our industry and pertinent details around upcoming ev ents.

Use this vehicle to maximize reach on one or multiple topics aligned with your strategy over a period of a month.
* Available year-round

» Exclusive opportunity to reach 270K+ NAB community with 4-5 messages within a month.

 Drive traffic to your site and generate additional pipeline activity.

» Sponsor supplies a 25-word promo and link with logo to appear in each weekly email during the sponsored month, linking to
dedicated URL. Message can be changed weekly.

Sponsored Newsletter Content

Weekly Averages (March - April)

N
“®
Average Emails Average Average
Delivered Total Clicks Click-to-Open Rate

273,649 953 20%
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PRE-REGISTER NOW

1TV Studios Nethedands Uses Wasabi to Lower Storage Costs
Without Sacrificing Performance

As » conbent Oaston Tecsory. 1TV Stackon Nethariands segures & W of slosage cageacty
Wik ey Band powwaoundy Consadernd TR VENagn T DOV M 60Tees fons wese
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LEARN MORE
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SpOnSOred Content Home Page Banner

Exclusive Placement

SPONSORED CONTENT through S131/25
$6 ’OOO/m Onth Switching from a live feed to an instant highlight replay reel with sponsored logos and back
to the stadium over the same network cable to display on the video scoreboard in real time N
+ NABShow.com homepage placement positioned contextually alongside AR Do tetiticy W5 R gars At ey s
!n?ustryi[.news, thought leaders’ insight or pertinent NAB event L
Inrormation. PRESENTED BY

JVC

* Logo placement on promotions including homepage and within article.

» Sponsor supplies a 300-word article linking to dedicated page.

Linked Sponsored Article

NAB Show Website - Traffic by Month JVC Expected Quality at an Unexpected Price Brings
Sports and Education to a New Level

Month [ Year Sessions Active Users
January 2026 27,018 19,763
February 2026 41,043 26,358 .
March 2026 56,675 33,233 - S L=
April 2026 109,963 64,551

NAB Show Website Active Visitors (Jan - Apr): 143k

VIEW JVC'S FULL PRODUCT LINE
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Run of Site Ad Campaign

5 Available
$3,500/month Powermg the Future of Live Sports CLOUD
Srois Naakte ik d ihute Soart e R A STORAGE
+ Elevate your brand, content as well as products/services year-round e s s oo Bt T et e W B OO - srowic
and during NAB Show and NAB Show New York event cycles R s R R RS m’““

Alternate creative monthly to drive leads, announce products and th o0t o0 sk powerg o ot rn s e apth contont rodceionand vy 300x250
services or special events, or push meeting appointments preshow

Explore More Game-Changing Innovations in Live Sports and Media

A suite of banner ads that rotate throughout the NABShow.com

website
) Your Audience Is Here. Let’s Get You in Front
» Placement on homepage (970x90), throughout the site (970x90 and 2ot e
300)(250) Twelvelabs and Dyn  Sports Summit Beyon« R e e o e e s T e aderdocr ey 7 £ o
Media - Opening Remarks Origini o -
Revolutionizing and Keynote: PEAK  Driving

Run of Site Advertising Sports Content  HUMAN: B e s
Monthly Performance (March - April)

Total Impressions Total Clicks Click-through Rate

90,653 32 .04%
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Countdown Clock

_ DON'T LET TIME RUN OUT
Exclusive
Sponsored by:
$1,000/month Fe—— Leam — _)
- Stand out on the homepage. Your company will be featured with the Time flies. Your media storage should too.

countdown clock that appears on the main landing page of the show

you are sponsoring: NAB Show, NAB Show New York, or both

» Ad display format: 728x90

« Sponsor should provide 1458x180 for best viewing across multiple
devices

NAB Show Homepage Countdown Clock

E— Don't Let Time Run Out.

\\ll, \I/ M —
rd N

Sponsored by:

Total Impressions Total Clicks Click-through Rate

_§ . RossVideo April 18, 5:30 pm PDT
62.321 113 .18% i - Keynote Ross
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We look forward to
partnering with you!

sales@nab.org
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